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A national survey by Wine Tourism Hub reveals the five main
barriers holding back Italian wine tourism: lack of skilled
personnel,  weak  territorial  collaboration,  excessive
bureaucracy,  poor  infrastructure,  and  absence  of  dedicated
funding. These findings highlight the urgent need for a more
strategic, integrated approach to unlock the full potential of
the sector.

Wine Tourism Hub conducted a nationwide survey to analyze the
state  of  wine  tourism  in  Italy.  The  findings  highlight
structural and strategic obstacles, offering valuable insights
for revitalizing a key sector in the wine business.

The survey gathered opinions from hundreds of wine tourism
professionals to understand the challenges preventing Italy
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from reaching its full potential. When compared to successful
international models like the U.S., a clear gap emerges.

While  Italy  boasts  unique  wine  territories  and  an
extraordinary food and wine culture, persistent issues limit
its competitiveness against better-structured countries.

The  Main  Obstacles  to  Wine  Tourism
Development
From the survey, five key obstacles emerged, perceived by
Italian  wineries  as  the  main  hindrances  to  wine  tourism
growth:

Lack of adequate skills and human resources (43%)
This is by far the most cited issue, revealing the need
for  trained  professionals  who  can  manage  not  just
hospitality but also create memorable experiences. The
lack of qualified staff is a structural weakness that
requires  a  shift  in  mindset,  focused  on  specialized
training  programs  and  greater  human  capital
appreciation.

Lack of local collaborations (17%)
The absence of networks between wineries, restaurants,
lodging facilities, and other local stakeholders is a
recurring  problem.  Building  integrated  offerings  is
essential  to  transform  wine  regions  into  attractive,
competitive destinations.

Bureaucracy and regulations (14.5%)
Regulatory complexity deters companies from investing in
wine  tourism.  Simplified  procedures  and  stronger
legislative  support  could  foster  new  investments.



Infrastructural issues (14%)
Poor  roads,  limited  public  transport,  and  general
infrastructure  weaknesses  reduce  winery
accessibility.  This  discourages  visitors,  especially
those coming from abroad.

Lack of specific financial incentives (10%)
The  absence  of  dedicated  funding  tools  hinders
investment  in  hospitality  services  and
structures.  Without  targeted  financial  support,  wine
tourism development becomes much harder for businesses.

This survey underscores the importance of adopting a strategic
vision to overcome these limits. Italian wine tourism has the
potential  to  become  a  major  economic  driver,  but  only  if
institutions, businesses, and territories work together toward
a cohesive, integrated system.

The  data  represents  a  crucial  starting  point  for  setting
priorities and identifying practical solutions. Wine Tourism
Hub will continue providing tools and knowledge to support the
sector,  encouraging  collaborations  between  companies,
institutions, and regions to revive a sector that uniquely
reflects the beauty and identity of Italy.

Key points

Lack of skilled personnel is the top barrier, cited by
43% of respondents.
Collaboration among local actors is still insufficient.
Bureaucracy discourages investment in wine tourism.
Infrastructure  issues  reduce  accessibility  for
international visitors.



No financial incentives limit business investments in
hospitality.


