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our visit to 36 wineries. From economic
strategies to inclusive hospitality, Alsace showcases wine
tourism as a growth driver. Learn how Italian wineries can
take inspiration from this wine-centric region to transform
their approach to tourism.

In recent years, we at Wine Meridian have embarked on numerous
trips abroad to explore and share the different approaches
wineries worldwide take to wine tourism. From the rolling
hills of Napa Valley to the stunning South African vineyards,
we've observed and learned from exceptional wine tourism
realities. This summer, however, we decided to stay closer to
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home, focusing our attention on a European region with a long
and prestigious wine tradition: Alsace.

With its 750 wineries, Alsace is a true treasure trove of wine
tourism experiences. During our tour, we visited 36 wineries,
carefully selected for their ability to offer unique and
engaging hospitality models. From this experience, we gleaned
valuable insights that can serve as inspiration for Italian
wineries.

Read also: A lesson from Alsace

1. Wine Tourism as an Economic Pillar

In today'’s challenging and complex wine market, Alsace 1is
“defending its territory.” For the small and medium-sized
businesses we visited, wine tourism is not just an option but
an essential strategy for economic sustainability. This
approach deserves more attention in Italy, where wine tourism
is often seen as secondary to traditional sales channels.

2. Wine Quality and Territorial Identity

Another critical element is the consistently high quality of
Alsatian wines, marked by a strong territorial identity.
Riesling, Pinot Blanc, and Pinot Gris not only taste great but
exhibit a strong personality—an essential factor in standing
out in a competitive market.

3. Sales-Oriented Hospitality

In Alsace, wine tourism is simple, direct, and sales-focused.
From well-organized displays to brochures, glasses, and
bottles with clearly visible prices, everything is designed
to streamline the purchasing process. Italian wineries often
focus more on the experiential aspect, overlooking the
opportunity to turn every visit into a sales moment.
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4. A Region Fully Dedicated to Wine

One of the most fascinating aspects of Alsace is how it
communicates its wine passion at every corner. Everywhere you
go, you feel the deep connection between the territory and
its wine culture. This collective effort strengthens Alsace’s
position as a sought-after destination for wine lovers.

5. Accessible Hospitality for All

Finally, Alsace offers inclusive hospitality. One standout
example: audioguides for adults and children, narrating the
winery'’s history, mission, and people in an engaging way. The
language used is simple and avoids technical jargon, making
it welcoming for all.

Italian wineries have all the ingredients to become global
leaders in wine tourism, provided they learn and adapt from
examples like Alsace. The future of Italian wine tourism could
be bright if it draws inspiration from regions like Alsace,
where wine tourism is a true driver of economic and cultural
development.

Key Points

1. Alsace’s wine tourism is a core strategy for small and
medium wineries’ economic sustainability.

2. Strong territorial identity and high wine quality
distinguish Alsatian wines.

3. Hospitality in Alsace is sales-oriented and streamlined
for purchases.

4. The region’s collective effort highlights wine as its
defining feature.

5. Inclusive experiences, such as audioguides, make wine



tourism accessible to all.



